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PRESIDENTS’ MESSAGES

2014 State of the Fire Service Survey Award
BY MELINDA FREEMAN, FEMSA BOARD

Last September during the 2014 annual/
fall meetings in San Antonio, TX, Fire-
fighter/Paramedic Erick Solera of Special 
Ops Command/HazMat Team, Depart-
ment of Fire Rescue and EMS, Broward 
Sheriff’s Office, Ft. Lauderdale, FL, was 
selected by the membership in a blind 
drawing as the 2014 State of the Fire 
Service Survey winner. I had the plea-
sure of informing him of his and his de-
partment’s good fortunes – that he would 
receive a $500 gift card and that his de-
partment would have an opportunity 
to select up to $5000 in needed equip-
ment from FEMSA and FAMA mem-
ber companies.

Firefighter Solera was surprised and 
happy to receive this news. I had great 
fun working with him through the selec-
tion and ordering process.

I had the honor on August 10th to 
drive to Station 17 to present the “wish 
list” of equipment to the HazMat Team. 
Their station and the fleet of vehicles 
was impressive, and the luncheon I 
was invited to share with them was su-
perb. The chicken cacciatori was res-
taurant-worthy and “B” shift was a de-
light to visit.

The equipment chosen by the depart-
ment included:
•	 Nomad Tripod Scene Light (W.S. 

Darley & Co.)
•	 Illumination Grip Wrap and the Ill

umination Kit Do-it-Yourself (Heiman 
Fire Equipment)

•	 Foam Nozzles JS-6 and JS-10 (National 
Foam)

•	 Vantage® Helmet-mounted Tactical 
Light (Streamlight)

Thanks to Geoff Evans, Mary Johnson 
and James Long with whom I worked to 
make this presentation possible.

Special thanks to Firefighter Solera 
and his team for the outstanding work 
they do. They are the reason I have giv-
en 36+ years to this industry. They are 
true professionals and were most grate-
ful to receive this needed equipment. ◉

Full Steam Ahead… If you’ve attended our meetings 
and kept up with FAMA news, you’ve probably noticed that FAMA 
has gone through a number of changes this year. Some of these 
were planned; others were simply opportunities that presented 
themselves. However, the way we handled them is an indication of 
the overall good health and strong diversity of our organization. I 
see FAMA moving full steam ahead in 2016.

After many years of dedicated service, Karen Burnham has 
graciously provided almost a year to train and transition from her 
role with FAMA towards semi-retirement with FEMSA. In addi-
tion to changes in Karen’s responsibilities, Bob Grimaldi, our Meet-
ing Planner for 25 years, retired in March. In preparation for these 
changes, FAMA hired Sonya Kelly as a full-time, FAMA-only Busi-
ness Manager to assume administrative and some meeting plan-
ning duties. We also modified the Board structure in order to pro-
vide greater opportunities for the membership to participate and 

By Phil Gerace
FAMA President

to provide greater support for our committee chairs. The elec-
tions at the fall meeting will be the first important step in the 
Board transition. While I’ve summarized these changes in only 
a few sentences, keep in mind that these are big accomplish-
ments for FAMA! The former structure has been static for de-
cades. We’ve laid down a new Board design that should provide 
for many more years of success.

We also evaluated where and how we bank. FAMA has tran-
sitioned into a new relationship with Bank of America that al-
lows greater visibility and interaction between the Treasurer, 
Executive Board and Business Manager as well as a networked 
set of books. Lastly, our new FAMA.org website will also be 
rolled out with better functionality, improved distinction be-
tween pages for the fire service and pages for members, and a 
greatly enhanced design.

While a lot has changed, many important things have re-
mained. FAMA still consists of a group of strong and diverse 
companies that generously allow creative and energetic em-
ployees to participate at meetings, in committees, and in lead-
ership positions. With the new Board structure, there’s a great-
er opportunity for member representatives to help guide the or-
ganization. FAMA is still dedicated to improving the business 
conditions for its members, as well as helping to build a bet-
ter fire service. I look forward to seeing what we can accom-
plish in 2016. ◉

L-R: Frank Zitnick, Rodney Del Vecchio, 
Vivian Slack, Erick Solera, Craig Hilty,  
Marc Hubschman
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It’s been a year since we gathered in San Antonio for 
the FEMSA/FAMA Annual/Fall Meetings. As we get ready to 
come together in Baltimore this year, I would like to highlight 
some of the activities the Board has been engaged in since 
San Antonio.

FEMSA Annual Meeting co-chairs Bill Van Lent and Janet 
Wilmoth have put together another stellar program for our meet-
ing in Baltimore. We have the privilege to hear from the new U.S. 
Fire Administrator, Dr. Denis Onieal, on how he sees the fire ser-
vice evolving and the effects on business going forward. With the 
Federal Reserve raising interest rates, while other central banks 
are doing the opposite, it will be another fun-filled and educa-
tional economic session with Dr. Basu. We will also be hearing 
on the state of the Fire Grant program from David Gudinas, Dep-
uty Director, Grant Operations, for DHS/FEMA. The “Fire Lanes” 
information sessions have great topics to help your business. But 
don’t forget, there are also great opportunities to network with 
leaders of the fire service industry.

During Hill Day and Congressional Fire Services Institute 
week in April, FEMSA and FAMA members joined other fire ser-
vice organizations impressing members of Congress about the 
success that the Fire Grant program has had supporting our na-
tion’s first responders. FAMA/FEMSA Governmental Affairs 
Committee (GAC) Consultant Dave Gatton and his team, with 
the assistance of GAC co-chairs John Granby and Lee Morris, 
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put together a strong information packet for members. Over 100 
visits were made to the Hill by team members carrying the mes-
sage that the program is working and needs more funding. While 
the budget that passed Congress did not have an increase for the 
program, the current funding was maintained.

FEMSA’s User Information Guide (UIG) program will be re-
vamped in the coming year. Board Liaison Rick Singer and the 
UIG committee have a plan to move this important program into 
the digital age. But in order for this to happen, the FEMSA web-
site needs attention and added features to accommodate the UIG 
program. The process to update the FEMSA website has begun.

The Membership Committee, led by Board Liaison Doug Scha-
umburg, has been very successful in recruiting new members. We 
come into Baltimore with over 150 member companies. Board Li-
aison Judy Weigand’s Nominating Committee has produced a fine 
slate of candidates to run for the open FEMSA Board seats in this 
year’s election.

The Statistics program continues to provide quarterly unit 
sales of personal protective equipment.  Board Liaison Mike 
Natchipolsky continues to engage other product groups to add 
more products to be tracked as indicators of the health of the fire 
service business.

Our work with FAMA continues to expand. In addition to the 
GAC and several joint meetings during the year, we have com-
bined our newsletters this past year to give our members a broad-
er view of the industry.

You will hear more about the status of these and other pro-
grams during the Annual Business Meeting. Next year will have 
its challenges, and a main focus for FEMSA will be the reauthori-
zation of the Fire Grants program. You will be asked to get involved 
in this effort. The grants program has been extremely valuable for 
the firefighter community, and it must continue.

Please travel safely, and I look forward to seeing everyone in 
Baltimore! ◉



4 FA LL 2015    W W W.FA M A .ORG

GOVERNMENTAL AFFAIRS

Deja Vu All Over Again

BY DAVE GATTON 

GAC CONSULTANT

As of this writing, it ap-
pears that the Fiscal Year (FY) 2016 appro-
priations process will again rely on a Con-
tinuing Resolutions route that will keep 
the federal government operational at this 
year’s funding levels as the Administration 
and Congress strive to reach a 2016 bud-
get agreement. The President wants more 
domestic spending, beyond the sequestra-
tion caps, while Congress, controlled by 
the Republicans, wants to keep seques-
tration levels as they are, while finding a 
way to funnel more funds to the Depart-
ment of Defense.

When Congress returns from its August 
recess, they will have the month of Septem-
ber to try to reach an agreement. Senate 
Majority Leader Mitch McConnell (KY) says 
he will not shut the government down; but 
that may be easier said than done when so 
many sitting Senators are running for Pres-
ident. (Yes, we all thought the Presidential 

election was next year, but it is already in 
full swing!)

House Appropriations Committee Chair 
Hal Rogers, also from Kentucky, is to be ap-
plauded for his committee’s reporting out 
of all 13 appropriations bills, including the 
one for the Department of Homeland Secu-
rity (DHS) which level funded FAMA and 
FEMSA priority programs: $340 million 
each for AFG and SAFER; $44.0 million for 
US Fire Administration and $35.1 for the 
Urban Search and Rescue. But almost to 
no one’s surprise, the ability to move those 
bills through the House floor stalled when 
efforts were made to add controversial is-
sues to the debate.

All in all, it’s gridlock all over again. The 
more things change the more they stay the 
same. And as the Presidential election cy-

cle heats up, you can rest assured that ef-
forts to use the appropriations process to 
advance other issues will take front stage. 
One such example is the effort to deny DHS 
state and local government grant funds to 
those jurisdictions called “sanctuary cit-
ies.” The prohibition, which is in the House 
DHS appropriations bill, does not apply to 

AFG and SAFER programs, but does apply 
to such important programs as the Urban 
Area Security Initiative and security pro-
grams for transit, ports and other key areas.

The issue is a matter of perspective. Lo-
cal governments believe it is the respon-
sibility of the federal government to man-
age and enforce the nation’s immigration 
laws; some in Congress think that locals 
should do more and fall in-line to pick up 
the slack. This issue, given that it is related 
to a deeper stalemate on immigration re-
form, is not likely to go away soon. It bears 
watching to make sure it does not filter into 
other important programs that protect and 
serve the public. As for me, it is only an-
other offshoot of a “broken Washington” 
that doesn’t compromise to pass important 
pieces of legislation.

This same gridlock is pre-
venting the reauthorization of the 
Export-Import Bank which helps 
U.S. business, including many 
FAMA and FEMSA member 
companies, export abroad. Clear 
majorities in both the House and 
Senate support the Bank’s con-
tinuation, but of course, getting 
the issue to a vote seems to be a 
herculean task. The Bank’s char-
ter expired on June 30.

Concluding Thoughts: 
Firefighters Do Their Job
While all of this “political” ma-
neuvering occurs, life goes on, 
including rampant wildfires in 
the west; dramatic and tragic ex-
plosions in Tianjin, China, where 
12 firefighters lost their lives; and 
the dramatic saving of lives by 
first responders that occurs ev-

ery day in US cities and towns. Firefighters 
and emergency responders suit up daily to 
risk their lives and save others with no ma-
neuvering, no positioning, no political rhet-
oric or speeches, just public service that is 
one of the few remaining remnants of duty 
and selfless sacrifice.

I cast my vote for them. ◉

L-R:  Don Welch (Globe Manufacturing), Senator Kelly Ayotte (NH), John O’Dougherty 
(Globe Manufacturing), and Doug Schaumburg (Casco Industries)
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2015 Illinois Home Day

BY JANET WILMOTH, FEMSA BOARD MEMBER

10th Annual Illinois Fire 
Service Home Day

On Thursday, June 4th, more than 150 peo-
ple attended the 10th annual Illinois Fire 
Service Home Day held at the Northeast-
ern Illinois Public Safety Training Acade-
my (NIPSTA) in Glenview, Illinois.

Illinois’ Home Day was created to bring 
together northern Illinois fire chiefs and 
state and local legislators to understand 
firsthand the state of the Illinois fire ser-
vice and the impact of grant funding re-
ceived. Illinois has 18,500 career firefight-
ers and 20,000 volunteers.

The meeting was co-chaired by Chief 
Tom Deegan, Metropolitan Fire Chiefs; 
Paul Darley, President/CEO, Darley & Co.; 
and representatives of FAMA/FEMSA 
GAC. Thirteen Il l inois manufacturers, 
dea lers and serv ice prov iders a lso 
participated in the event. More than 100 
Illinois fire chiefs were in attendance at the 
event in addition to Congressional leaders 
and staff members.

The 13 legislative staffers in attendance 
were invited to introduce themselves and 
who they represent. Representatives Pe-
ter Roskam (R-IL, 6th District) and Robert 
Dold (R-IL, 10th District) addressed attend-
ees through pre-recorded videos.

The featured speaker was Don Mobley, 
FEMA Region V fire program specialist, fo-
cusing on the importance of the DHS As-
sistance to Firefighters Grants (AFG) and 
SAFER programs. Mobley stated that nine 
organizations—including the Internation-
al Association of Fire Chiefs (IAFC), Na-
tional Volunteer Fire Council (NVFC), and 
the Congressional Fire Services Institute 
(CFSI) —represent the fire service. Mob-
ley further encouraged Illinois fire chiefs 
to, “Make sure you let those organizations 
know what your needs are.”

Mobley explained that, to date, there 
have been 61,019 AFG awards and almost 
$6 billion in awards to fire departments 
across the nation. For 2015, the AFG is 

funded at $306 million, SAFER is $340 mil-
lion and Fire Prevention and Safety at $34 
million. Mobley encouraged fire depart-
ments to apply for “micro grants” for items 
less than $25,000.

“If you have 10-year old or broken gear, 
we want to get that replaced,” Mobley said. 
While the grants do not cover building new 
fire stations,” he said, “we do offer money 
for certain [fire station] projects—for fire 
sprinkler systems and generators. In re-
cent years we have funded station alerting 
systems.” Mobley added that there is also 
funding available for behavioral health pro-
grams and immunizations.

The Fire Prevention and Safety grants 
are also well-worth considering. “If you 
want to modernize your inspection pro-
grams with iPads to make your program 
better, we help fund that,” said Mobley.

Tim Sashko, executive director of the 
Illinois Fire Chiefs Association, provid-
ed updates from the 2015 CFSI legisla-
tive activities. Among the items reviewed, 
Sashko cautioned that the cuts to Presi-
dent Obama’s FY2016 budget would re-
duce AFG and SAFER grants by $5 mil-

lion each. It would also cut the US Fire Ad-
ministration’s budget from $44 million to 
$41.582 million.

Sashko mentioned that the Illinois fire 
service is asking Congress to support a 
Fire Sprinkler Incentive Act (FSIA) that 
would amend the Internal Revenue Code 
to allow accelerated depreciation of retro-
fits of commercial and residential build-
ings with lifesaving sprinkler systems. “It 
is critically important that we keep work-
ing on that effort,” said Sashko.

Jill Ramaker, executive director of NIP-
STA, welcomed attendees to the facility 
and encouraged them to explore the dif-
ferent buildings, vehicles and displays. ◉

 Illinois Fire Department Chiefs 
and Congressional Staffers 

Paul Darley with Congressional Staffers 
from the offices of Representatives 
Robert Dold and Peter Roskam

Illinois Fire Department Chiefs 
and Congressional Staffers

Don Mobley

Paul Darley addressing Home Day Attendees 
and the Congressional Staffers
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Celebrating 40 Years in Business

What started as a small gas station 
on July 1, 1975, has become one of the 
world’s largest fire apparatus manu-
facturing companies.

Harold and Helen Boer began this 
40-year journey when they purchased a lo-
cal gas station, Lyons Garage, for $12,500 
in Lyons, SD, at the ages of 22 and 20. 
From 1975 to 1983, Harold manufactured 
and fixed a wide range of farm equipment, 
while Helen worked in the gas station tend-
ing the cash register and keeping the finan-
cial books for the business.

In 1977, the Lyons Fire Department was 
formed, and Harold was tasked to build 
its first piece of fire apparatus from an old 
army truck. Manufacturing work steadi-
ly increased over the years, and more 
area departments sought service from the 
Lyons Garage. Then, in December of 1982, 
Lyons Garage became Central States Fire 
Apparatus. They had one dealer, Heiman 
Fire Equipment; two employees, Harold 
and Helen; and a sales goal of four units for 
1983. Their first official fire truck was built 
for Tea, SD, in 1983, and 11 more units fol-
lowed that first year.

Then in 1998, Central States Fire 
Apparatus joined with General Safety in 
Minnesota and Rosenbauer International of 
Austria to create Rosenbauer America. Two 
years later, RK Aerials of Nebraska joined 
the merger, and Rosenbauer America was 
complete. The divisions were later renamed 
Rosenbauer South Dakota, Rosenbauer 

Minnesota, Rosenbauer Aerials, 
and Rosenbauer Motors – part 
of the Minnesota campus.

Today, Rosenbauer South 
Dakota manufactures 800 
trucks per year and 
employs 303 team 
members, a vast 
jump from the no-
more-than-20 em-
ployees that Harold 
promised Helen in 
1983. They have 
had a front row seat 
to all of the techno-
logical improvements made in 
the manufacturing industry, 
from the simplest of welding 
tools to the most complex auto-
mated laser cutting machines. 
They have gone from rotary-dial 
party-line phones and typewrit-
ers, to state-of-the-art comput-
er programming equipment.

Harold and Helen have paved the way 
for Rosenbauer South Dakota and look for-
ward to the future leaders taking hold of 
the reins to keep Rosenbauer America on 
its upward path. Over the past few years, 
they have been placing key people in these 

leadership positions and have de-
cided that the time has come to re-
tire from the day-to-day operations 

at Rosenbauer South 
D a k o t a  e f f e c t i v e 
July 1, 2016.

While the day-to-
day operations will be 
passed to the next line 
of leadership, Harold 
and Helen will still be 
very much involved 

with Rosenbauer America. 
They will transition into ad-
visory and supportive roles, 
as well as coordinating group 
activities among all four U.S. 
divisions, strategic planning, 
and assistance in Marketing. 

I n  a d d i t i o n , 
Harold wil l con-
tinue to serve as 
the President of 
the Rosenbauer 
Amer ica group, 
a nd He len ,  a s 
t h e  E x e c u t iv e 
Secretary of the 

Rosenbauer America group. Harold will 
also still be a member of the Rosenbauer 
International’s executive committee.

Please join us in wishing Harold and 
Helen all the best in their future plans, 
which will include a lot of traveling and 
grandchildren visits! ◉

U.S. FIRE PUMP COMPANY
Gary Handwerk, President
3101 SW 34th Avenue, Suite 905
Ocala, FL 34474
(215) 429-1423
garyh@usfirepump.com
www.usfirepump.com 
Developers of a new generation of fire pumps and 
firefighting systems for big water flow to support 
industrial firefighting and water supply units.

HIVIZ LED LIGHTING
Sam Massa, Owner / Chief Technologist
P.O. Box 1553
Lillington, NC 27546
(703) 662-3458
sam.massa@hivizleds.com
www.hivizleds.com

HiViz LED Lighting brings high quality lighting solutions 
to markets that rely on rugged, dependable lighting 
solutions to overcome obstacles and meet deadlines.

WELCOME NEW FAMA MEMBERS
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DAVID CLARK COMPANY INC.
Bob Daigle, Product Manager
360 Franklin Street
Worcester, MA  01604
Tel: (508) 751-5888
bdaigle@davidclark.com
www.davidclark.com
Manufacturer of critical communications 
for first responders including wired 
vehicle intercom systems and wireless 
systems, noise-attenuating headsets, 
system components, and accessories.

FIRST ARRIVING
Dave Iannone, Chief Strategist
9120 Giles Farm Road
Mechanicsville, VA  23116
(240) 667-7754
dave@firstarriving.com
www.firstarriving.com
Integrated marketing and media 
services for the fire and emergency 
services, including audience reach, 
analytics, design/development, strategic 
initiatives, product launch, lead 
generation and conversions & beyond.

GEARGRID
Bob Foht, President
670 SW 15th Street
Forest Lake, MN  55025
(651) 464-4468
bobf@geargrid.com
www.geargridcorp.com
Personal protection equipment 
storage, hose and cylinder 
storage, mobile workstations.

HENDRICKSON FIRE 
RESCUE EQUIPMENT
Craig Probst, President
140 Hoffman Lane
Islandia, NY 11749
(631) 424-8354
cprobst@hendricksonfire.com
www.hendricksonfire.com 
Hendrickson is a full-service fire 
apparatus and equipment dealership.

PELLERIN LAUNDRY MACHINERY 
SALES COMPANY, INC.
Scott McClure, Vice President of Sales
731 Jackson Street
Kenner, LA 70062
(504) 712-7760
www.pellerinlaundry.com
scott.mcclure@pellerinlaundry.com
Pellerin supplies, installs and services 
gear guardian industrial washers and 
drying cabinets to properly clean 
and decontaminate PPE gear for 
structural firefighting per NFPA 1851 
and applicable guidelines from the 
FEMSA user information guide.

ROSCO VISION SYSTEMS
Jim Fecile, Emergency & Rescue Sales
90-21 144th Place
Jamaica, NY  11435
(718) 526-2601
jimf@roscovision.com
www.roscovision.com

Apparatus mirrors, sun visors, in-cab 
recording security cameras, AER’s, 
backup cameras and sensors.

NVFC Launches Volunteer Recruitment Portal for 
Fire Departments to Combat Declining Volunteerism

Register your department’s 
volunteer opportunities

The National Volunteer Fire Council 
(NVFC) has launched its new Make Me 
a Firefighter volunteer recruitment cam-
paign. Departments can sign up at http://
portal.nvfc.org to join the campaign and 
showcase their volunteer opportunities.

Volunteer firefighters make up 69 per-
cent of the nation’s fire service, yet the 
number of volunteers has declined by 
about 12 percent since 1984. At the same 
time, call volume has nearly tripled. In ad-
dition, the average age of the volunteer fire 
service is increasing as departments are 
finding it difficult to reach millennials – 
those within the 18-34 age range.

To help departments counter these 
trends and increase the number of volun-

teers, the NVFC was awarded a SAFER 
grant from FEMA to conduct a nationwide 
recruitment campaign. The first compo-
nent of the Make Me a Firefighter cam-
paign consists of a department portal at 
http://portal.nvfc.org where volunteer and 
combination fire departments can regis-
ter for the campaign and post their volun-

teer opportunities. A public site is avail-
able at www.MakeMeAFirefighter.org al-
lowing potential volunteers to search for 
opportunities and connect with their lo-
cal department.

“Recruitment is a challenge for many 
volunteer and combination departments 
across the country,” said NVFC Chairman 
Kevin D. Quinn. “Yet our research shows 
that 44 percent of millennials are interest-
ed in volunteering with their local depart-
ment. Many simply do not know that the 
need for volunteers exists. The Make Me a 
Firefighter campaign will help build aware-
ness among the public as well as provide 
departments with the tools and resources 
they need to recruit to this and other tar-
get audiences.”

Learn more about the Make Me a Fire-
fighter campaign and the department por-
tal by watching this video, and then share 
it with others facing recruitment challeng-
es: https://youtu.be/vhfk6lEyNKw. ◉
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International Trade –  
Interschutz 2015 and Beyond
BY ROD CARRINGER, FEMSA BOARD MEMBER

If you do business internationally, every 
five years your efforts are gloriously punc-
tuated by the amazing Interschutz exposi-
tion in Germany. Bringing together distri-
bution partners, emergency response pro-
fessionals, and manufacturers from around 
the world for six days of exhibits and dem-
onstrations, there is no other global exposi-
tion venue that offers this level of business 
development opportunities.

With over 1500 exhibiting companies 
and 157,000 attendees on site at the Messe 
in Frankfort, Germany, the weather could 
not have been more delightful, the brats 
more delicious, or the beer any warmer. 
Attendance was up more than 30% from 
the previous exposition. Unbelievably, that 
is an additional 32,000 folks wandering 
around looking for what’s new, unusual…
or free! Registrations indicated that 23,000 
of the attendees came from outside the Eu-
ropean Community, and I happily count 
myself as one of the foreigners that slipped 
in through EU security and enjoyed. When 
it came to the makeup of the exhibitors, 
China had 121, Italy 90, and the USA 90.

While working with Hanover Fairs USA 
and the American Pavilion team was noth-
ing short of easy and pleasurable on my 
personal “good time” meter, they did not 
rank as high as the amazing white aspar-
agus soup I consumed nearly every single 
night. But, I must admit, the Hanover Fairs 
USA team, a FEMSA member by the way, 
worked their magic throughout the entire 
exposition to make sure customers and ex-
hibitors alike were well cared for.

While exhibiting internationally may 
seem a little daunting to many, in today’s 

global business climate, it is a critical ele-
ment of any corporate growth strategy. Be-
sides the simple goal of just showing off the 
amazing products we produce in the good 
ole US of A, there is no better place to learn 
about foreign business than dipping your 
toes into the Interschutz water. Often, be-
ing based in North America, we keep our 
blinders on to the fact that we are compet-
ing in a global market. However, it is clear 

the global market wants to come here 
and compete with us. So, my philoso-
phy is that a great offense is the best 
defense. Aggressive sales and mar-
keting strategies to gain market share 
in foreign lands quite clearly helps to 
protect our North American turf.

As was presented by Nathan Cal-
abrese from TFT at last year’s annual 

FEMSA meeting, the tools to help you ex-
pand business globally are close at hand. 
Thanks to our federal government, these 
tools cost little or nothing as they support 
our exporting efforts. If you would like to 
learn more about international trade, up-
coming international expositions, or would 
like to hear more about the amazing white 
asparagus soup we consumed, just let me 
know at rac@tft.com. ◉

The US Pavilion was a hub of activity 
for exhibitors and customers alike.

While time away from the exposition 
was scarce, nighttime offered an 
outstanding opportunity to explore.

The sky was filled with aerial apparatus 
of every shape and size.

Upcoming International Trade Shows of Importance

•	 Interschutz 2020, June 15-20, Hanover, Germany

•	 Intersec 2016, January 17-19, Dubai, UAE

•	 China Fire 2015, October 20-23, Beijing, China



FEATURED SPEAKERS

David Durstine
Vice President with the Akron Brass Company, is an excellent 
resource having grown up in the fire service and worked in the 
industry for over 14 years.  David is a 4th generation firefighter 
with the Apple Creek Volunteer Fire Department in Ohio.  He also 
serves as a board member for the Fire Apparatus Manufacturers’ 
Association (FAMA), and is a member of the NFPA 1901 Committee. 

Dr. Denis Onieal
Newly appointed Deputy US Fire Administrator, succeeding Chief 
Glenn Gaines due to his recent passing.  Dr. Onieal has served as 
the Superintendent at the National Fire Academy of the US Fire 
Administration in Emmitsburg, MD, since 1995, and previously as 
the Chief of the Jersey City Fire Department.

Bill Webb
Executive Director of the Congressional Fire Services Institute 
(CFSI) since 1995.  Bill works with members of Congress and fire 
service leaders on developing federal legislation and enhancing 
federal programs designed to improve the readiness of our 
nation’s fire and emergency services. 

Anirban Basu
Chairman & CEO of Sage Policy Group, Inc. One of the Mid-
Atlantic region’s most recognizable economists, who has written 
several high-profile economic development strategies, including 
co-authoring economic development strategies for Baltimore City 
and Baltimore County, Maryland. 

Chief Dennis Compton
Currently serves as a respected advisor to the fire service and 
other disciplines as well. He is a well-known speaker and the 
author of several books including his latest titled Progressive 
Leadership Principles, Concepts, and Tools. 

Rod Carringer 
Rod is a firefighting, Harley riding, BBQ cooking, handgun toting, 
Camaro racing, wine drinking, drone flying, Chief Marketing 
Officer for Task Force Tips…and he used to be a florist.

Paul Andrews
Vice President, PennWell’s Marketing Solutions division. He has 
worked within the online public safety arena since 1999. He 
leads the marketing efforts for FEMSA. Min Magazine named him 
Top Sales Leader of the Year. Paul routinely presents at industry 
conferences and state fire associations.

Steve Barnett
Regional sales manager for Bullard, a manufacturer of personal 
protective equipment and systems marketed worldwide. Dedicated 
over 27 years in the fire industry and is currently an instructor at 
the annual Texas A&M Fire School.

FOLLOW THE FEMSA GROUP ON LINKEDIN FOR UPDATES.

Lt. Frank Borelli (ret)
Editorial director for the Cgynus Law Enforcement Group which 
encompasses Officer.com, Law Enforcement Technology magazine 
and Law Enforcement Product News. Frank has been producing 
equipment evaluations and articles for the police and military 
communities since 1999. 

David Denniston
Director of Risk Management for McNeil & Co and FireWatch 
Insurance.  Dave has been in Emergency Services for 25 plus years 
with the Cortlandville Fire Department in Upstate NY. He has 
served as Chief of the Department, Vice President and Chairman 
of the Board of Directors.

Chief Jeff Johnson
Has an extensive public safety and technology background, with broad 
experience at both the local and national level. He is currently CEO of 
the Western Fire Chiefs Association and a Board Member of the First 
Responders Network Authority, better known as FirstNet, which is 
building a nationwide public safety voice and data broadband network 
for public safety. He has authored 2 books, serves on the boards for 
Brycer Technologies and Beyond Lucid Technologies.

David Gudinas
David joined FEMA in 2011 as a Section Chief working to support 
the Assistance to Firefighters Grant (AFG) Program. David 
currently serves as FEMA’s Deputy Director for Grant Operations. 
David has spent the majority of his career supporting the fire & 
emergency services through a variety of non-profit, for profit and 
government positions.

Barbara Mitchell
Managing Partner of The Mitchell Group, is an author, speaker, 
business coach, and human resources and organization 
development consultant.  She consults with organizations to 
help them put practices in place to ensure they have the best HR 
function possible so that they can hire, engage, develop, and 
retain the right people to help them be successful.



Monday - September 28, 2015

8:00 am - 5:00 pm TFT Advisory Committee Meeting Gibson

Tuesday - September 29 to Friday - October 3, 2015

8:00 am - 5:00 pm TFT Advisory Committee Meeting Gibson

Arrival Wednesday - September 30, 2015 - Hospitality 3pm-11pm Federal Hill

12:00 pm - 12:30 pm FEMSA Board Lunch Suite 10029

12:30 pm - 3:00 pm FEMSA Board Meeting Suite 10029

3:15 pm - 4:00 pm Joint FAMA/FEMSA Board Suite 10029

4:00 pm - 6:00 pm FAMA Committee Chairs and Board Meeting Suite 10029

6:00 pm - 10:00 pm FAMA Technical Committee Planning Meeting Suite 10029

Thursday - October 1, 2015 - Hospitality 4pm-6pm; 7pm-11pm (closed during reception) Federal Hill

7:00 am - 7:30 am FAMA Board Breakfast Suite 10029

7:30 am - 9:30 am FAMA Board Meeting Suite 10029

7:30 am - 8:30 am FEMSA Member Breakfast Baltimore Ballroom

8:30 am - 11:45 am FEMSA Annual Business Meeting Baltimore Ballroom

9:45 am - 10:00 am Break FAMA

10:00 am - 11:45 am FAMA Business Meeting Maryland B

10:15 am - 10:30 am Break FEMSA

11:45 pm - 12:45 pm Lunch Break  (on your own) n/a

FEMSA/FAMA Joint Session Baltimore Ballroom

12:45 pm - 2:30 pm Purchasing  Roundtable: Moderator: Chief Dennis Compton; Panelists: Chief David Foust, Chief Pete Mellits, Steve 
Lamphier, Div. Chief Charles Rogers, Chief Rich Marinucci.

Baltimore Ballroom

2:30 pm - 2:45 pm Break (FEMSA and FAMA) Baltimore Ballroom

2:45 pm - 3:30 pm Economic Forecast: Anirban Basu - Chairman & CEO of The Sage Policy Group, Inc. Baltimore Ballroom

3:45 pm - 5:00 pm Washington Update / AFG “Super Circular:” Bill Webb / David Gudinas Baltimore Ballroom

5:30 pm - 6:00 pm FEMSA/FAMA New Attendee Reception Maryland DF

6:00 pm - 7:00 pm FEMSA/FAMA Welcome Reception Maryland DF

Friday - October 2, 2015 - Hospitality 4pm-6pm; 9pm-11pm (closed during reception and dinner) Federal Hill

7:30 am - 8:00 am FAMA Member Breakfast Watertable Ballroom

8:00 am - 10:00 am FAMA Business Meeting Watertable Ballroom

7:30 am - 8:30 am FEMSA Member Breakfast Baltimore Ballroom

8:30 am - 10:00 am FEMSA Caucus Groups Baltimore Ballroom

10:00 am - 10:30 am Break (FEMSA and FAMA) Baltimore Ballroom

FEMSA/FAMA Joint Session

10:30 am - 11:45 am Keynote Speaker - Dr. Denis Onieal, Deputy U.S. Fire Administrator: Taking Care of Business in the Fire Service Baltimore Ballroom

11:30 am - 2:00 pm Spouse/Guest Program - Baltimore Harbor Views Lunch Cruise Spirit of Baltimore

11:45 am - 12:00 pm “Fire Lanes” Preview

12:00 pm - 12:50 pm Lunch (FEMSA/FAMA Members) Baltimore Foyer (rounds)

1:00 pm  - 3:00 pm “Fire Lanes”: 45-50 min. ea; select 2-of-4:
Succession Planning - Barbara Mitchell, Author
Social Media/Apps - Paul Andrews and Steve Barnett
Active Shooter Response in Your Business - Lt. Frank Borelli
Catastrophic Contingency Planning - Dave Denniston

Baltimore Ballroom and 
Watertable Ballroom

3:00 pm - 3:15 pm Break (FEMSA and FAMA) Baltimore Ballroom

3:15 pm - 4:00 pm INTERSCHUTZ … Gesundheit !!!: Rod Carringer/David Durstine Baltimore Ballroom

4:10 pm - 5:00 pm Emerging Technology & Communications Trends in Public Safety: Chief Jeff Johnson Baltimore Ballroom

6:00 pm - 7:00 pm FEMSA/FAMA Reception Baltimore Foyer (rounds)

7:00 pm - 9:30 pm FEMSA/FAMA Dinner Baltimore Ballroom (rounds)

Departure Saturday - October 3, 2015



Thank You Conference Sponsors

Hospitality: PennWell Fire Group

Banquet: Whelen Engineering

Marketing Development: PennWell 
Marketing Solutions

Conference Signage: Rosenbauer America

Networking Breaks: Firehouse

Thursday Member Breakfasts: Hale 
Products

Purchasing Roundtable: AMDOR + 
Rosenbauer America

Business Speaker (Dr. Anirban Basu): 
Ontario Ass’n of Fire Chiefs

®

2015 Annual Meetings  |  Baltimore, Maryland

The following firms have graciously supported our annual conference with their sponsorships. Please be sure 
to seek them out and learn about the services and/or products they represent. Their support is an integral 
factor in our ability to offer such a great conference program!

New Attendee and Welcome Receptions:  
Fouts, TFT, Marion Body

Friday Member Breakfasts: Spartan

Keynote Speaker (Dr. Denis Onieal): 
FireRescue1.com

Spouse/Guest Lunch Cruise: Performance 
Advantage + Holmatro

Fire Lanes Presentations: United Plastic 
Fabricating

Reception (Friday): Code 3, Firehouse, 
FireShowsWest

Banquet Open Bar: FireRescue1.com

Sponsor Guide
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BY KEN NIELSEN and SUMMER JOHNSTON

This tradeshow season is well on its way. 
In this issue we are excited to welcome the 
Ontario Association of Fire Chiefs which 
extends our service to members in the 
United States and Canada.

Included in this issue we have the re-
sults from FDIC International, NY Chiefs 
and Ontario Fire Chiefs’ Tradeshow Re-
port Cards. Thank you to Show Manage-
ment from each of these organizations for 
working with us to bring you this article.

We have received comments from some 
members about the numbers seen in the 
Attendance Results chart like what is in 
this article. There is a concern that the 
number of attendees is not accurate. We 
worked with Show Management from each 
organization in this article to make sure 
the numbers are accurate. The number of 
Exhibitors listed is the number of exhibi-
tor bodies that attended the show, and the 
number of Attendees listed is the number 
of attendee bodies that attended the show. 
We will continue to refine these charts to 
bring you accurate, helpful information.

Feel free to let us know if there is some-
thing that would make this report card bet-
ter. The purpose of this article is to provide 
good communication between member ex-
hibitors and show managers.

FDIC International
Indianapolis, IN, USA
April 23-25, 2015
Responses from: Eric Schlett, Group VP 
Executive Director/Publisher

Positive Comments:

“�Show is the right time and the 
right place.”

“�Very interested shoppers 
and buyers!”

Q: Overall the exhibitors feel your show 
is at the right time and in the right place. 
However, there is a large concern about 
the hours of the show. There are several 
suggestions from exhibitors to lengthen 
the show hours on Thursday, and start later 
or end earlier on Saturday. Saturday hours 
have been a concern of the exhibitors 
for years regarding both attendance 
and attendees. What are your plans to 
address this?

A: We actually did change our hours for 
this show. On Thursday, we used to open 
at 2:00pm and lengthened the hours to now 
open at 1:00pm. The one thing we really 
want to be careful of is making sure we 
are not infringing on the classroom hours. 
What happens is people who are there 
from their departments to get an education 
wind up leaving and do not get the 
certifications. Then their department chiefs 
call asking why this guy did not go to the 
class. We have to tell them we cannot 
give the certification if he did not get the 
education. Our hours get reviewed by our 
exhibitor advisory board committee. It was 
deemed that these were the appropriate 
hours; however, naturally we are always 
looking to see what is best for our 
exhibitor base. We are open to exploring 
recommendations, but we do not want it 
to impact the classrooms. We will bring 
the show hours of the show up again at our 
next exhibitor advisory board meeting that 
will take place in the summer of 2016.

Q: Show management is outstanding, but 
nonexistent in the ICC and hard to get a 
hold of during the show.

A: The strange thing is my office and 
my events managers’ offices are in the 
main hallway of the ICC, and the exhibit 
management team is constantly walking 
the floor throughout the show hours. There 
is never a time that we do not have at least 
2-3 people minimum on the show floor 
in the ICC. The only thing in Lucas Oil 
Stadium is the exhibitor rebooking. Nanci 
and Susie are show sales and are not show 
management. Maybe due to the vastness 
of the ICC it gives the appearance that we 
are not there. I will do a better job at being 
more visible during show hours.

Q: The suggestion to have a small 
Exhibitor Lounge in the ICC came up. Is 
this something you can do?

A: I like the suggestion to have an 
exhibitor lounge in the ICC. We actually 
spoke about this at the last exhibitor 
retreat. Some people felt it would be great 
especially to have during set up hours so 
they could have a place where the people 
working on their booth could go to lounge 
and get water. We will definitely bring this 
back to the team to talk about.

Q: Is there any way you can get more 
decision makers to the show? Is there 
something you can offer the Fire Chiefs 
and Purchasing Agents to get them to the 
show such as a special training class?

A: I think we do a good job at getting 
decision makers to the show. I think 
this is a testament to why we get 92% 
booked. We have talked about doing an 
officer’s lounge where we might be able 
to do something similar to one of our 
competitors where you have “meet the 
chief” at special sessions. However, we 
are not a management show. We are a 
show about training. We pride ourselves 
with this. Product needs are found out 
in training sessions. This comes from 
the people who recommend and specify 
what their needs are. Attendees are a 
part of the process where the product is 
recognized and then you have the chief 
who is the rubber stamp on what the 
committee says. I hear what is being 
said, but I do not know if I would want to 
change our show to a management show. 
I would have to vet with my contact team, 
and I am not sure if we want to go there.

Q: Is there anything you can do to speed 
up the time it takes to get empty crates 
after the show?

A: Obviously we cannot bring every crate 
out at one time. The sponsors get their 
crates first. Everyone else gets their crates 
after that. The hall is empty by 6pm!

Q: There is a continued concern about 
the cost and availability of hotel rooms. 
Exhibitors feel issues are getting out of 
hand. What can you do to help address 
these concerns?

A: At the end of the day, it’s a supply and 
demand issue, and the hoteliers know they 
will be filled with or without our housing 
bureau’s help. Please know, however, that 
we work diligently with the city’s visitation 
agency (ICVA) and hoteliers to negotiate 
the rates and amenities. By and large I 
feel my event management team along 
with PCS do a good job in negotiating 
concessions on every hotel agreement 
for the event. PennWell has 55 shows 
throughout the world, and our experience 
tells us that things that affect the price 



YOUR CHALLENGES

Fire Industry Knowledge
Coupled with Data and Creativity!

OUR SOLUTIONS

Our clients share many of these challenges.
Ask how we can help you!

240-595-2352

 > Website design: SEO optimized and mobile responsive
 > Print ads, rich media ads, HTML emails
 > Brand Messaging
 > Media Planning and Campaign Strategy
 > Event Planning: Sales, Customer and Dealer Meetings
 > Social Media Strategy
 > Brochures
 > Trade show signage and display
 > Lead Gen and Thought Leadership Programs

The Terry Farrell
Firefighters Fund

The Legacy of Helping 
Others Lives On.

National Coordinator (Long Island)

 terryfund@terryfund.org

Alabama (Brierfield)
sprucemcree@terryfund.org

California (San Diego)
jimcolston@terryfund.org

Colorado (Fort Collins)
kevinhousley@terryfund.org

Delaware (Lincoln)
ryanknowles@terryfund.org 

Georgia (Cobb)
mikekorsch@terryfund.org

Florida (Sarasota)
stevepontious@terryfund.org

New Jersey (Plainsfield)
Robbrown@terryfund.org

Kentucky (Florence)
timwebster@terryfund.org

New York (Wantagh)
ericagoetz@terryfund.org

Ohio (Toledo)
kimsynder@terryfund.org

Pennsylvania (Conshohocken)
lauramaxwell@terryfund.org

Texas (Houston)
charleysalazar@terryfund.org

Upstate New York (Rochester)
davederoller@terryfund.org

The effects of our work are far-reaching.
Terry Farrell Firefighter Fund National Chapters

Terry Farrell Firefighter Fund National Office
2912 Wantagh Avenue, Wantagh, NY 11793
516-783-1996 | www.terryfund.org
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Number of Firefighters 
Lost since 2001 

75% of those lost are 
community volunteers. In 
addition, thousands are 

injured every year.

The Terry Farrell Firefighters Fund is made of up firefighters 
and family members who volunteer their time and energy to 
help fellow brothers, sisters and departments in need. The 
fund operates annually on a budget of 1-3% and sustains 
itself through fundraising and the donations of individuals, fire 
departments and corporate sponsors. Contributions to the 
fund are tax deductible. Learn more about how you can help 
at www.terryfund.org.

The need is ongoing.

While the number of firefighters 
who lost their lives in 2001 is 
markedly higher, the fatalities  
since represent the peril inherent 
in our profession. When firefighters 
are lost, families are left behind. 
The Terry Farrell Fund is there to 
help with kids’ education, medical 
bills and support in countless  
other ways.

“Today isn’t just about receiving 
equipment. We celebrate the 
heroism, patriotism, and courage 
of Terry Farrell and the great work 
that continues to be done…These 
(thermal imaging) cameras will make 
your work environment much safer, 
and possibly one day, save one of 
your lives.”

-Mayor Clinton Young addressing Mt. 
Vernon firefighters in NY

How the fund sustains 
its mission.

3M Scotchlite
1-800 BoardUp
Southern Wine & Spirits
PennWell Corporation
Firemen’s Fund Insurance

Some of our friends and corporate supporters.

www.pennwellmarketing.com   |   240-595-2352   |   marketingservices@pennwell.com

 > How do you grab a firefighter’s attention?
 > Ready for a new message?
 > Need to increase market share?
 > Entering a new market?



TRADE SHOW EXHIBITORS ATTENDEES

FIREHOUSE WORLD 260 3,106
FDIC 6,000 25,468
NY CHIEFS 1,482 12,590
FIREHOUSE EXPO
FRI
PA EXPO
OAFC 381 2,297

2015 ATTENDANCE RESULTSTRADE SHOW 2010 2011 2012 2013 2014 2015 Ave

FIREHOUSE WORLD 2.92 2.99 2.68 2.86 3.07 2.72 2.87
FDIC 3.14 3.44 3.45 3.57 3.51 3.42 3.42
NY CHIEFS 3.33 2.76 2.93 2.90 2.88 2.88 2.95
FIREHOUSE EXPO 2.88 2.36 2.49 2.65 2.24 - 2.52
FRI 2.48 2.63 2.38 2.62 3.2 - 2.66
PA EXPO - - 3.07 3.12 3.3 - 1.90
OAFC - - - - - 3.44 3.44
Average 2.95 2.84 2.83 2.95 3.03 3.12

YEARLY GPA
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include time of event, the city it takes place 
in, and the number of available hotels 
during the time period the event takes 
place. At the end of the day, we need more 
than 40 hotels to accommodate our event 
and EVERYONE wants to stay downtown. 
The demand is beyond measure and the 
hotels know this, ultimately putting us at 
a disadvantage in the negotiations. Please 
understand that we have had hotels say 
they don’t need to negotiate with the team 
or PCS, and they are confident their hotel 
will be filled during our event!

Q: What can we expect for next year?

A: We hope that it will be bigger and 
better! Overall, I think you are going to 
see pretty much the same formula that 
we have used. We would like to do more 
outdoor things that we cannot do inside, 

and we are still trying to vet those out. 
For the vast majority of the time, we have 
been blessed with good weather, but 
there was a time when we had to close 
things down because a wicked storm was 
coming in with high winds. We have to 
always worry about people’s safety first. 
When we talked to our firefighter exhibitor 
board, they said they fight fires in all 
sorts of conditions such as snow, rain, 
and sleet, and they would like to see us 
continue to do more in the outside space.

NY Chief’s (FIRE)
Verona, NY, USA
June 18-20, 2015

Responses from: Sue Revoir, Confer-
ences Coordinator; Janet Williams, 
Exhibit Sales

Positive Comments:

“�Always a good place to 
network and learn.”

“�Management was available and 
helped with any issues.”

Q: There were a few comments about 
poor attendance from the Lower Hudson 
Valley & Long Island part of the state. This 
possibly may be due to a conflict with 
the Hudson Valley Firemen’s Association 
Convention, which is being held at the 
same time at Lake George, the last location 
for the NY Chiefs’ show. Where you aware 
of this and do you think this is a concern?

A: We were aware of it. They were also 
aware of our dates, and I do not think it 
is a main concern because they have a 
completely different format. Our show is 
a conference and theirs is a convention. 
It is not the same venue at all. Over the 
last couple of years they have requested 
to include a few exhibitors, but it is really 
more of a parade atmosphere. I have 
not been to the event because due to 
the calendar year it sometimes falls the 
weekend after our show. I do not think a 
ton of guys from Long Island are there. It 
is a good chunk from the Lower Hudson 
Valley like Rockland County, Westchester 
County.

Q: The late night hours that were added on 
the first day did not go over well with the 
exhibitors due to low attendance. Are the 
late night hours going to remain next year?

A: There were mixed feelings on this. 
Some said do not give up on it, it is the 
first year. Others said if you do keep the 
late night hours, do not take a break and 
just have it go longer. This year we did a 
break to give people a chance to go eat 
dinner. The board has not made a final 
decision yet, but I think at this point we 
will not do the night hours again.
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Q: What can we expect for next year?

A: Next year our outdoor exhibits are being 
moved to a different location. Since we 
have been at the Turning Stone, the outside 
exhibits have been to the right. This year 
we had to go to the left because the Turning 
Stone is doing an addition. In the addition, 
the parking lot is being moved. This is going 
to be a permanent change. The addition is 
going right off the back of the convention 
center, which closes off the parking lot we 
were at before. It appears further away when 
you look at maps, but the new parking lot is 
actually closer than the old parking lot. We 
still will have apparatus on the road leading 
into the parking lot. We are working to make 
sure there are no issues. We have a meeting 
with the Turning Stone at the beginning of 
September to work out those final details. 
We know it is going to be a little different, 
but we are trying to make this change as 
easy as possible.

Q: Is there anything you would like to 
tell us about?

A: The fact that Firehouse Expo is moving 
from Baltimore, MD, to Nashville, TN, is 
not going to hurt us. I think it will help 
us. We cannot say what it is going to 
do for us, but we think our Long Island 
attendance is going to be significantly 
increased next year.

Ontario Fire Chiefs
Toronto, Ontario, Canada
May 3-4, 2015
Responses from: Shelly Molica, OAFC 
Finance/Trade Show Manager; Richard 
Boyes, OAFC Executive Director

Positive Comments:

“�This show was better 
than expected.”

“Fantastic managed show.”

Q: There were multiple comments about 
low attendance, possibly due to conflicts 
with the seminars or that the size of the 
show can be covered in one day. What are 
your plans to improve this for next year?

A: Attendance was only down nominally. 
We are continuously marketing 
aggressively to attract more mutual aid 
groups and start to bring in buses. Our goal 
is to get feet on the ground for vendors. It is 
not about making money at the door.

Q: There is concern about the costs for 
attendees and exhibitors. The cost to 
show received the lowest rating. Is show 
management doing anything to address 
this for future shows?

A: I am not sure why someone can make 
a comment like this. Only a little over 100 
attendees paid to get into the show. The 
remainder of the tickets were given free of 
charge by vendors, chiefs, members and 
to exhibitors as a part of their package.

Q: Is there anything you would like to 
tell us about?

A: We are creating a better marketing 
plan to promote the show by pushing 
the boundaries and advertising outside 
of the provinces. As much as we are 
not a national show, we are viewed as a 
national show and we would love to see 
the vendors outside of the province start 
to bring in some people.

With all the apparatus on the floor, it 
would be great to see some of the truck 
dealers bring in some of their clients to 
the show rather than take them other 
places to see them.

We had a waiting list for booths. 
Moving the show downtown would be 
double the conference center costs we 
are in currently. Therefore, the show 
will remain at the conference center. We 
were able to bump the floor out more to 
accommodate people we had to turn 
away. If the dollar stays where it is, it will 
be attractive to come to our tradeshow 
simply due to the value of the US dollar 
compared to the Canadian dollar.

We cannot decrease costs of the show 
because the conference center raises their 
prices each year. We added some value to 
offset expenses and kept costs down such 
as Wi-Fi included with each exhibitor 
package, water stations on the show 
floor, aisle signs, and the deluxe booths 
will have carpet, power, electric and lead 
retrieval all included.

Thank you to the group for getting us 
in the Tradeshow Report Card program. 
We value this partnership and your 
feedback greatly. We are very pleased we 
are able to have this relationship with 
FEMSA, and look forward to many more 
years of involvement. ◉

 FAMA/FEMSA MEMBER

Akron Brass
Alain “Al” Gelinas 
will manage the terri-
tory of Quebec and the 
Atlantic Provinces. Ge-
linas has direct selling 
and sales management 
experience from Plas-
tiques Brayneck Cana-
plast, a copolymer tank 
builder, where he served as Sales Manager. 
Prior to his work at Brayneck, he also sup-
ported fire equipment sales at Les Echelles 
C.E.Thibault.

David Johnson 
will cover Texas, Lou-
isiana, and Oklahoma. 
Johnson was previously 
with Dooley Tackaber-
ry where over the past 
10+ years he excelled in 
their technical support 
and sales functions. For 
the past three years, Johnson has worked 
with municipal sales where he grew the 
business consistently year over year. Da-
vid has significant fire service-related ex-
perience and strong customer relationships 
within the industry.

David Robinson 
wil l cover Delaware, 
Mar yland, Vi rg in ia, 
West Virginia as well as 
the District of Colum-
bia. Robinson has over 
25 years of technical 
sales and service expe-
rience within the public 

safety industry which affords him a solid 
understanding of the industry, a track re-
cord of developing and strengthening re-
lationships, and the territory management 
skills necessary for a business development 
focus. In addition, David has a history of 
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volunteer service with the Henrico Coun-
ty and Lakeside Volunteer Rescue Squads 
where he served in various board member 
and leadership roles.

“With the addition of these three first-
class sales representatives, we further 
strengthen our ability to meet the needs 
of our customers,” stated Richard Singer, 
VP of North American Sales. “Their adept 
sales background and strong customer re-
lationships make them a valuable addition 
to the Akron Sales Team.”

 FAMA MEMBER

Austin Hardware and Supply
Mike Bednar has been 
hired as National Key 
Account Manager. Re-
sponsibil ities include 
managing and growing 
some of Austin Hard-
ware’s largest key ac-
counts as well as de-
veloping strategic partnerships with new 
accounts. Mike has been based out of the 
Reading, PA, office since April, 2015. He 
has over nine years of experience in the fire 
and automotive industry including Mack 
Trucks/Volvo, Kovatch Mobile Equipment 
(KME), and Hansen International, Inc. His 
educational background is from Penn State 
University with degrees in Business Mar-
keting and Management, and studies in 
Electrical Engineering.

 FAMA MEMBER

Custom Composites
Personnel Changes
Russell Boyd has announced his retire-
ment after 15 years as President. For-
mer Vice President, Jake Reynolds, has 
been promoted to President. Reynolds, a 
CPA, joined the firm in 2014 after a ca-
reer in banking, private equity and pub-

lic accounting. Reynolds has a passion for 
manufacturing and a unique outsider’s 
perspective which he will tap into to el-
evate all aspects of Custom Composites’s 
production processes, quality and finan-
cial systems.

Zach Boyd, formerly Production Man-
ager, has been promoted to Vice President 
of Production. After serving in Afghani-
stan with the Oklahoma National Guard, 
Boyd joined Custom Composites in 2012 as 
a technician in the polypropylene fire appa-
ratus division. He has worked in all manu-
facturing divisions and had been promoted 
to Production Manager. In his new role, he 
will continue to improve both quality and 
efficiency in the manufacturing process. 
Boyd is a current candidate in the ACMA’s 
Certified Composites Technician (Open 
Molding) program.

Lori Bigley, formerly a designer in the 
Engineering Department, has been pro-
moted to Vice President of Systems and 
Design. Bigley joined Custom Compos-
ites in 2007 as a designer in the Engi-
neering Department. Bigley will be re-
sponsible for overseeing the Engineering 
Department’s role in designing custom 
fire apparatus tanks. She is a graduate of 
The University of Oklahoma’s College of 
Architecture.

New Facility
After 43 years in its current 30,000 square 
foot facility the company will be moving 
into an 84,000 square foot manufacturing 
facility in Oklahoma City and expects to 
be fully operational in that space by the 
end of 2015. “With the growth we’ve seen 
in both our fire apparatus and industrial 
fiberglass manufacturing divisions, we 
simply had to find a bigger space,” said 
Mr. Reynolds.

  FEMSA MEMBER

Fire-Dex
Jordan Paris, new with the sales team, 
will be covering the Northwest Territory, 
which includes AK, ID, MT, OR, WA, and 
WY. Jordan is a USMC veteran, serving as 

squad leader during his 
two tours in the Mid-
dle East. He resides in 
Tacoma, Washington, 
not far from where he 
was raised. Jordan has 
a background in pub-
lic relations along with 

over five years of sales experience, and is 
currently working on a business degree. He 
enjoys spending time with his fiancé, hik-
ing, snowboarding, and target shooting.

Jessica Baumgartner will be taking 
over sales in the Southeast Territory, which 
will now include FL, GA, AL, MS, and AR. 
Jessica has 10 years of sales and market-
ing experience work-
ing with such compa-
nies as Jim Beam, Uni-
lever, Sony, and Canon. 
She holds a degree from 
Ohio State Universi-
ty. Jessica currently re-
sides in the Indianapo-
lis area but will be relocating to Florida in 
the near future. In her spare time, Jessica 
enjoys cooking, running, traveling, and at-
tending OSU football games.

Jenny McPherson has been hired for 
the newly created posi-
tion of Assistant Mar-
keting Manager. This 
new position combines 
the Customer Care Co-
ordinator role which 
handled trade shows, 
events, sales tools and 

programs, along with many other market-
ing responsibilities such as literature, ad-
vertising, and videos. Jenny has a bache-
lor’s degree in public relations from Baldwin 
Wallace University and has held numer-
ous marketing roles within the real estate 
field, most recently Director of Marketing. 
Jenny is a native Clevelander who lives in 
North Royalton with her boyfriend, Kyle, 
and her cat, Bob. She is currently consider-
ing a move to Medina to be closer to family. 
In her free time Jenny likes to exercise, do 
yoga and read.

David Moore is joining as the Regional 
Sales Manager for the Central East Coast. 
He resides in Wilmington, NC, and will be 
responsible for the T40 region which has 
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previously included NC, 
SC, & VA and will now 
also include DC, DE, & 
MD. Senior Regional 
Sales Manager Jeff Ko-
ledo will be assisting 
in the transition of DC, 
DE, and MD from his 

territory. David graduated from Hamp-
den-Sydney College in 2004 and has since 
worked as a sales manager for other man-
ufacturers within the fire industry, includ-
ing Kochek and Tempest where he formed 
many great working relationships with the 
Fire-Dex distributors in his territory.

Sarah Finch has 
been with F i re-Dex 
since 2012 and l ives 
ne a r  t he  F i re -D e x 
main office in Bruns-
wick, OH. She will be 
handling T98 (Eastern 
Canada) and T45 which 
will include Western PA and West Virgin-
ia. Sarah has worked closely with many 
distributors over the past few years as 
the Customer Care Coordinator assisting 
with trade shows, samples, and product 
returns. Regional Sales Manager Bruce 
Scheck will be assisting in the transition 
of Eastern Canada.

 FEMSA MEMBER

FireRescue1.com
Trent Starnes, a native Texan who has 
spent the last year working as the Accred-
itation Director for TrainingDivision.com, 
an online Fire/EMS academy in the Fort 
Worth area, has joined us. Prior to his time 
with TrainingDivision.com, Trent spent six 
years as a paramedic working for MedStar, 
the 911 EMS provider for Fort Worth. Before 
becoming a public servant, Trent founded 
and ran an award-winning advertising and 
digital design agency. He is looking for-
ward to leveraging his experience in both 
digital advertising and public safety in his 
new role at Praetorian. Trent and his family 
live in the Fort Worth, Texas, area.

FireRescue1 and Fire Chief Acquire 
Kaplan Fire & EMS to Expand 
Online Training Division
FireRescue1.com is proud to announce it 
has acquired Kaplan Fire & EMS Online 
Training, one of the leading online training 
companies serving fire and EMS depart-
ments nationwide. The acquisition signif-
icantly expands FireRescue1’s reach into 
the fire service and capabilities in serving 
both departments and advertisers alike.

Kaplan Fire & EMS will be renamed the 
Fire EMS Academy and along with the Fir-
eRescue1 Academy will offer more than 
200 full-length training courses, 600 train-
ing videos and 80 hours of CECBEMS-cer-
tified EMS CEUs. The combined library 
will create one of the world’s largest repos-
itories of fire and EMS training. Kaplan Fire 
& EMS serves more than 350 agencies and 
thousands of individuals each year and is 
the only education provider to partner with 
the International Association of Fire Fight-
ers (IAFF) for continuing education.

“We are thrilled to further expand Fir-
eRescue1’s mission and impact in Fire and 
EMS and to build upon the reputation for 
high quality video-based training content 
and customer service Kaplan Fire & EMS 
has been delivering upon for years,” said 
Alex Ford, CEO of FireRescue1 and Prae-
torian Digital.

 FAMA  MEMBER

H.O. Bostrom
John Cotton is the new 
Director of Operations. 
John earned his BS and 
MS degrees from the 
Milwaukee School of 
Engineering. He is a li-
censed professional en-
gineer. With more than 25 years of experi-
ence in design, manufacturing, and oper-
ations management, including owning his 
own manufacturing business, John will be 
coordinating H.O. Bostrom’s process im-
provement and growth initiatives.

 FAMA MEMBER

Harrison Hydra-Gen
Ryan Grove has been 
appointed as the North-
eastern Business Man-
ager. Ryan will be re-
sponsible for the fore-
cast ing, ma rket ing, 
training, and sales of 
Harrison products into 
all business segments that Harrison serves 
in the Northeastern region. Ryan is based 
out of the Columbus, OH, office. He has 
been involved in fire apparatus manufac-
turing for the last 14 years in many differ-
ent aspects of the business. His latest po-
sition, before joining Harrison Hydra-Gen, 
Ltd., was as the Industrial Product Man-
ager and Engineering Manager at Sutphen 
Corporation. Ryan has a degree in Special-
ized Technology with extensive knowledge 
of sheet metal design, structural compo-
nents and automotive design.

 FEMSA MEMBER

Honeywell First 
Responder Products
New Regional Sales Managers
New RSMs are Paul Jacobs, William 
Lawson and Patrick Humphries. All 
three Regional Managers are active-
ly working within their regions after re-
ceiving training in Dayton on Honeywell’s 
product lines and meeting with a few dif-
ferent material suppliers.
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Paul Jacobs will manage the Northeast 
Region (NY, MA, CT, VT, NH, RI, ME). Paul 
comes from an outdoor marketing group 
selling high-end sporting goods through-
out New England. He is also an active 
member of the Killingworth Volunteer Fire 
Company in CT.

William Lawson will manage the South-
Central Region (TX, OK, AR, LA, MS, TN). 
Will previously worked at a family busi-
ness that sold firefighting foams through-
out North America.

Pat Humphries will manage the Mid-
Atlantic Region (PA, NJ, DE, MD, VA). Pri-
or to joining Honeywell, Pat was a Battal-
ion Chief with Virginia Beach Fire Depart-
ment and served in numerous capacities 
throughout his career before retiring. Pat 
wil l remain active with his volunteer 
fire department.

New Technical SCBA Sales Specialists
Tom Gray and Doug Wenrich, join Char-
lie Thompson to promote the new SCBA 
line in the United States. Both Tom and 
Doug join the First Responder team from 
the Honeywell Safety Products group.

Tom will service U.S. Central from his 
residence in Tennessee. Doug will service 
U.S. East from his residence in Maryland.

 FEMSA MEMBER

INNOTEX
Claude Barbeau has 
accepted the position 
of Executive Vice Pres-
ident. His addition to 
the management team 
wil l al low our Presi-
dent, Louis Carpentier, to concentrate his 
efforts on the long term development of 
INNOTEX®.

Claude has 20+ years of experience in 
the fire industry, both in North America 
and internationally. Claude worked previ-
ously as consultant and then as Director of 
Operations with INNOTEX® to implement 
Lean Manufacturing practices. He will 

continue his efforts in cost efficient produc-
tion that will benefit delivery, pricing, qual-
ity, and Research & Development.

We are happy that Claude is increasing 
his responsibilities with INNOTEX®. We 
wish him much success in his new role.

Mark Staten has 
joined INNOTEX® as 
Regional Sales Man-
ager – North East USA, 
and Hélène Boucher 
comes aboard as Cus-

tomer Service Manager.
Mark joined INNOTEX® last April. He is 

a veteran of turnout gear sales to the fire 
service with a variety of responsibilities 
throughout his career. His experience will 
be a valuable asset to our Dealer Partners 
to continue our fast paced growth in turn-
out and glove sales in the USA.

Hélène joined the 
I N NOT E X® tea m in 
early January. She has 
extensive experience in 
Customer Service man-
agement. Aside from 
managing the Customer Service team, 
Helene is also assisting some designated 
dealers directly. Our already top Customer 
Service Team will benefit from her input, 
experience, and energy.

 FEMSA MEMBER

L.N. Curtis & Sons
Shawn Sweeney is 
supporting our custom-
ers as an Outside Sales 
Representative in sev-
eral Northern Califor-
nia counties. He holds 
a degree in fire science 
and served as a sea-

sonal firefighter for CAL 
FIRE.  

Casey Lake joins 
our team as an Outside 
Sales Representative 
for Central and North-
ern New Mexico. He is 
excited to work closely 

with customers in the state he has called 
home for many years.

Shannon Crays, 
a former f i re ch ief, 
has transitioned from 
our Serv ice Techni-
cian team to an Out-
s ide Sa les pos it ion 
and is now serving Southern Idaho and 
Eastern Oregon.

Patrick Vietti has transitioned from 
outside sales for Central and Northern New 
Mexico to outside sales for the entire State 
of Utah as well as Southern Colorado.

Mark Cowen, Outside Sales Represen-
tative, now serves our customers in the en-
tire state of Wyoming in addition to his cur-
rent territory of Eastern Montana.

Tom Larsen has transitioned from out-
side sales for the State of Utah to an Air 
Equipment Specialist position. He is fo-
cused on breathing air products within our 
Intermountain Division which includes the 
states of Colorado, Montana, Utah, Wyo-
ming, and parts of Idaho and Nevada.

 FEMSA MEMBER

North American Fire 
Hose Corporation
Mike Peterson has 
joined North American 
Fire Hose Corporation 
as Senior Sales Man-
ager – North America. 
This new position gives 
NAFH a dedicated sales 
manager to oversee this 
most important customer support area.

Mike has almost four decades of fire 
service-related industry experience in 
various sales management positions with 
Pierce Manufacturing and Oshkosh Corpo-
ration. Mike had primary responsibility for 
sales and technical support for the West-
ern Pierce Fire Apparatus dealers, as well 
as similar duties related to Aircraft Rescue 
Firefighting vehicles with the Oshkosh Air-
port Products Division.
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 FEMSA MEMBER

PennWell Marketing Solutions
Victoria Williams has 
joined PennWell Mar-
keting Solutions as Busi-
ness Development Man-
ager. She will be located 
at corporate headquar-
ters in Tulsa. She has 
years of experience with 
building marketing strategies, brands, so-
cial media, and ROI for businesses.

“Victoria has numerous years of ad 
agency experience. Her knowledge of 
digital marketing will surely assist our 
client base,” states Paul Andrews, Vice 
President of the Marketing Solutions di-
vision. “I am very excited that she will 
be working with our client base both in 
the public safety sector as well as in the 
oil and gas industry. She will be bringing 
new ideas and solutions to these complex 
marketplaces.”

Victoria has worked with multina-
tional corporations, focusing on global 
brand building. She has worked in Lon-
don, Western Europe, South Africa, Par-
is, and throughout the Middle East where 
she focused on introducing products to 
new and emerging markets. She holds a 
Master’s of Science in International Com-
merce and Policy. Her passion is to pro-
vide customers with an outstanding ex-
perience throughout the entire purchas-
ing experience.

 FAMA  MEMBER

Pro Poly of America
Patricia Goya joined Pro Poly of America 
in June 2015 as the Human & Material Re-
source Director. She has 15 years of expe-
rience in the HR field, including six years 

in manufacturing. Patri-
cia began her HR career 
in New Jersey, and has 
been in the Ocala, Flor-
ida, area for the past 10 
years. “I am excited to 
be part of a company 
that works hard to con-
tinue being one of the leaders in the fire in-
dustry,” Patricia said.

 FAMA  MEMBER

Spartan Emergency Response
John Greible has been named Direc-
tor of Sales serving the cab/chassis busi-
ness. John’s appointment will provide our 
OEM partners with continuity of service 
and leadership, an intimate knowledge of 
the Spartan systems and product portfo-
lio, extensive knowledge of the emergency 
response market, and familiarity with the 
Spartan installed base.

John has over 30 years of experience in 
the emergency response business. Prior 
to joining the Spartan team in 2002, John 
served in regional sales management for 
E-ONE, Saulsbury Fire and Rescue, and 
American LaFrance. The Director of Sales 
position is a key role within the Spartan 
Emergency Response organization.

Mike Virnig was recently appoint-
ed Director of North American Sales man-
aging the apparatus business at Spartan 
Emergency Response. Mike’s proven track 
record with multiple OEMs and managing 
a large heavy-duty truck dealership brings 
a unique value to the sales team. His prod-
uct knowledge, sales achievements, and 
strategic focus will deliver a foundation 
of success for the Spartan sales team and 
dealer network.

Prior to joining Spartan in 2012, Mike 
operated his own fire apparatus dealer-
ship, FAS Emergency Vehicles of Laguna 
Hills, CA. During that time, FAS represent-
ed Smeal, Sutphen and SVI, and covered 
the states of CA and AZ.

Daniel Slater has joined the compa-
ny as President of its Emergency Response 
business unit. Dan brings extensive expe-
rience and leadership needed to profitably 
grow and deliver the highest quality, best 
performing fire apparatus available. He 
has consistently demonstrated the abili-
ty to elevate the performance of organiza-
tions throughout his career and within dif-
ferent industries.

Dan was most recently Vice President 
and General Manager of Terex Cranes, Inc., 
a manufacturer of rough terrain cranes, 
truck cranes and boom trucks with annu-
al revenues of approximately $500 million. 
Prior to joining Terex Cranes, he was Presi-
dent of the Manufacturing Performance So-
lutions group of RWD, Inc., a management 
consulting and training firm. He held man-
ufacturing management positions for BMW 
Manufacturing Corporation and Toyota 
Motor Manufacturing USA and Volkswa-
gen of America.

 FAMA  MEMBER

Trident Emergency Products
Steven Tolbert has 
joined the company as 
Foam Products Man-
ager. Steve has over 30 
years of experience in 
the fire protection in-
dustry as a design and 
deve lopme nt  e ng i-
neer for National Foam focusing primari-
ly on fixed foam installations for the pet-
rochemical world marketplace. After some 
time with fixed systems, he migrated into 
the mobile equipment side, designing and 
building trailer-mounted foam systems and 
hi-capacity foam firefighting apparatus.

“We are extremely proud to have Steve 
on our team. His knowledge of both fixed 
and mobile foam product lines will bring 
a wealth of experience and opportunity 
to Trident as we expand our penetration 
into the world of foam firefighting prod-
ucts” said Jim Maher, President of Tri-
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dent. “We look forward to expanding our 
opportunities with the expertise he brings 
to Trident.”

 FAMA  MEMBER

United Plastic Fabricating, Inc.

Kathleen Finneral joins UPF as Customer 
Service Operations Supervisor

Kathy has over 18 years 
of increasingly respon-
sible positions in sales, 
customer service, or-
der management, con-
tracts, and project man-
agement. Her most re-
cent position was with 
AS&E in Billerica, MA, where she held the 
position of Sales Operations Manager. Pri-
or to that, she was with L-3 Maritime Sys-
tems in management positions in manufac-
turing, customer service, and sales. In ad-
dition, Kathy worked for Raytheon Marine 
Company as a Customer Service Manager. 
She holds a B.S. in Business Administra-
tion/Marketing from the University of Low-
ell, and a MBA from Rivier College.

James Fenton joins UPF as Director of 
Manufacturing

Jim brings a wealth of 
experience in manag-
ing multiple production 
facilities and teams of 
up to 800 employees. 
He has a strong back-
ground in lean man-
u fac tu r ing,  q ua l ity, 

materials management, and organiza-
tional development. His most recent posi-
tion was as Materials Manager for Saint-
Gobain Performance Plastics, where he 
was responsible for scheduling, planning, 
purchasing, production control, and ware-
house operations. Prior positions include 
Production and Quality Manager for Jew-
ell Industries and Multi-Plant Manager for 
Hutchinson Sealing.

John “Danny” McLean joins UPF as 
Mechanical Engineer

Danny comes to us from 
P ierce Ma nu fac tu r-
ing in Bradenton, Flori-
da, where he held a se-
ries of positions with 
increasing responsibili-
ties, from Design Engi-
neer to Chief Engineer. 
During this time, he identified opportuni-
ties for improvement, made constructive 
suggestions for change, and helped brain-
storm solutions for both internal and exter-
nal customers. He has a Bachelor’s degree 
in Mechanical Engineering from Universi-
ty of Central Florida. While at Pierce Manu-
facturing, Danny had many responsibilities 
and accomplishments, working within the 
same market space as many of UPF’s exist-
ing customers.

In his position at UPF, Danny supports 
the development of the UPF wrecker body 
program for existing inquiries and orders 
for replacement bodies, and also for exist-
ing and new OEM applications.

 FAMA  MEMBER

USSC Enters Partnership 
with Investment Firm 
Dubin Clark & Co.
USSC has entered into a strategic partner-
ship with Dubin Clark & Co., a private in-
vestment firm. USSC will continue to oper-
ate its product divisions. The partnership 
with Dubin Clark will allow USSC to con-
tinue its strong growth.

“We are excited to be partnering with 
Dubin Clark,” said Christian Hammar-
skjold, CEO at USSC. “Dubin Clark has a 
strong, national reputation for facilitating 
company growth and developing new strat-
egies. This partnership with Dubin Clark 
will enable us to reach our future goals.”

“The USSC executive team has creat-
ed a world class provider of safety and sur-

vivability solutions,” said Mike Hompesch, 
Partner at Dubin Clark. “We were im-
pressed with their strong growth in mature 
markets, commitment to customer service 
and unmatched focus on product innova-
tion,” added Hompesch.

 FEMSA  MEMBER

Veridian Fire Protective Gear
Jon Kemp has joined Veridian as East-
ern Regional Sales Manager in support of 
its growing regional and national account 

base. Jon has nearly 25 
years in sales serving the 
fire service industry.

Jon is a former fire 
chief of the Main-Transit 
Fire Department, a large 
(100+ members) subur-
ban department in Am-
herst, New York. He con-
tinues to be an active 

member of the department, maintaining 
his interior firefighting certification.

An active community volunteer, Jon is 
also a member of the New York Associa-
tion of Fire Chiefs; member of the Adviso-
ry Council of the Niagara University First 
Responders Disability Training; member 
of the Amherst Fire Council; outspoken ad-
vocate for individuals with disabilities; and 
charter board member of C-HOPE.

Jon joined the company because as he 
said, “Veridian produces an excellent prod-
uct and its customer service is stellar. I’m 
excited to be a member of the Veridian 
team, and look forward to being an inte-
gral part of its future growth.”

Rob Gilbertson, National Sales Manager 
said, “Jon’s knowledge of the industry and 
the Eastern territory will be another great 
addition to Veridian. I am confident that 
Jon will play a definitive role in providing 
our customers with the support and service 
that is a trademark of Veridian.”
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 FAMA/FEMSA  MEMBER

Waterous Company
Brad Kuhnen has been 
named OEM Sales Man-
ager. In his new posi-
tion, Kuhnen wil l be 
responsible for build-
ing Waterous’ sales and 
customer relationships 
in the Southeast region 
of the United States.

“We’re excited to welcome Brad to the 
Waterous sales staff,” said Steve Toren, Di-

rector of Sales for North America. “His ex-
perience and education will provide the 
necessary tools to foster the Waterous 
brand across the Southeast region.”

A graduate of the University of Wis-
consin – Eau Claire, with degrees in 
Business Management and Market-
ing, Kuhnen also brings his experience 
as Regional Sales Manager at Nordson 
Extrusion Dies Industries in Chippewa 
Falls, Wisconsin.

Dominick Monico, Global Executive 
Director–Sales, Marketing & Business 
Development, said, “Brad will be an ex-
cel lent addition to our Sales Depart-
ment. Please join me in welcoming Brad 
to Waterous.”

Matt Wolf has been 
promoted to the posi-
tion of Sales Represen-
tative. Previously, Matt 
worked as the Pump 
Applications Specialist 
in the Pump Sales De-
partment. Prior to that, 

Matt worked in Engineering in various 
drafter roles. Matt completed his Bachelor 
of Science degree in Business Administra-
tion in 2014.

Matt will be responsible for develop-
ing selected pump OEM customers, their 
dealer network and assist in the handling 
of L.N. Curtis and the forestry fire fighting 
market to facilitate sales growth. ◉

NFPA 1906, 2016 Edition

Copies of NFPA 1906, 2016 edition are cur-
rently available. For more information or to 
order your copies, visit NFPA.org. This new 
edition is effective on all apparatus con-
tracted after January 1 of 2016. Changes in 
this edition include:
•	 New requirements to Chapter 14 detail-

ing an On-Board Pump-and-Roll Fire-
fighting Position

•	 A new chapter to address Ultra-High 
Pressure (UHP) fire pumps and associ-
ated equipment

•	 A new chapter stipulating the design of 
safeguards in wildland fire crew carriers

NFPA 1901 Update
Earl ier this year a Notice of Intent to 
Make a Motion (NITMAM) was f i led 
against the NFPA 1901 standard with 
the motion suggesting a change to re-
quire a minimum seating space width of 
27 inches at the hip and 28 inches at the 
shoulder. This NITMAM was approved 
by the NFPA Technical Committee dur-
ing its annual meeting held in Chicago 
in late June.

During the NFPA Membership Meet-
ing held in Chicago, several represen-
tatives of the 1901 Technical Commit-
tee were present, spoke in opposition, 
and tried to educate the NFPA commit-
tee about the trade-offs between seat-
ing space, vehicle height and cab implica-
tions. There was also passionate discus-
sion for the motion, mostly from members 
of the firefighters union. They emphasized 
the desire for wider seats, stated that the 
current seats presented a safety issue, and 
believed it was a cause for lack of firefight-
er seatbelt usage. This prompted further 
input from the 1901 Technical Committee 
where members emphasized the docu-
ment is a minimum standard, and that the 
current wording allowed for wider seats if 
the fire service desired them. In the end, 
passion from the fire service prevailed 
with a favorable vote for the new seating 
requirement.

This same issue previously had been 
unanimously rejected as a public com-
ment by the NFPA 1901 Technical Commit-
tee during the course of the document’s re-

vision cycle. In mid-July, NFPA presented 
the issue again as an approved NITMAM 
to the 1901 Technical Committee. The re-
sults were the same as the previous out-
come from this committee during the revi-
sion cycle: a recommendation to the NFPA 
Standards Committee to revert the lan-
guage for 14.1.8.1 back to the current ver-
biage of the 2009 edition.

In late August, the NFPA Standards 
Council met to review the various posi-
tions and views of the NITMAM result-
ing in a final outcome to accept the NFPA 
1901 Technical Committee’s recommenda-
tion to deny the motion. This conclusion re-
verts the language back to the text of the 
NFPA 1901 2009 edition.

Although this may seem to be a small 
win for now, the importance of the issue to 
the fire service is apparent and should not 
be taken lightly.

Copies of the NFPA 1901, 2016 edition 
will be officially published early this fall 
with a digital PDF version available initial-
ly on September 11th followed by the hard 
copies on October 2nd. For more informa-
tion or to order your copies, visit NFPA.org. 
This new edition is effective on all appara-
tus contracted after January 1 of 2016. ◉
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FEMSA BOARD OF DIRECTORS

OFFICERS/EXECUTIVE COMMITTEE

BOARD MEMBERS

PRESIDENT Phil Gerace 
KME Fire Apparatus 
(570) 669-5174, Cell: (570) 233-1452 
pgerace@kovatch.com

VICE PRESIDENT David Durstine 
Akron Brass Company 
(330) 287-7031, Cell: (330) 621-0025 
ddurstine@akronbrass.com

TREASURER Scott Edens 
Fouts Bros 
(800) 948-5045, Cell: (404) 808-0907 
sedens@foutsfire.com

SECRETARY Steve Toren 
Waterous Company 
(651) 450-5038, Cell: (612) 963-5158 
smtoren@waterousco.com

PRESIDENT William Lawson 
PBI Performance Products, Inc. 
(704) 554-3865 
william.lawson@pbiproducts.com

VICE PRESIDENT William Van Lent 
Veridian Limited, Inc. 
(712) 262-5200 
bvl@veridian.net

SECRETARY/TREASURER James Long 
W.S. Darley & Co. 
(708) 345-8050 
jameslong@darley.com

Paul Andrews 
PennWell Marketing Solutions 
(240) 595-2352 (Cell) 
pandrews@pennwell.com

Melinda Freeman 
National Foam/Angus Fire 
(352) 433-6920 
melinda.freeman@nationalfoam.com

Mike Natchipolsky 
FireRescue1.com 
(240) 606-4297 
mike.natchipolsky@praetoriangroup.com

Dan Reese (Past President) 
Holmatro, Inc. 
(410) 768-9662 
dreese@holmatro-usa.com

PAST PRESIDENT Bruce Whitehouse 
AMDOR, Inc. 
(905) 333-6745, Cell: (905) 467-8905 
bruce@amdor.com

SR. DIRECTOR-AT-LARGE Curt Ignacio 
Marion Body Works, Inc. 
(715) 754-1139, Cell: (715) 281-9624 
cignacio@marionbody.com

JR. DIRECTOR-AT-LARGE Jeff Hupke 
ROM Corporation 
(816) 425-1020, Cell: (816) 519-7691 
jeffh@romcorp.com

EXECUTIVE COMMITTEE MEMBER Rod Carringer 
Task Force Tips, Inc. 
(800) 348-2686 
rac@tft.com

EXECUTIVE COMMITTEE MEMBER John Granby 
Lion Apparel, Inc. 
(937) 415-2843 
jgranby@lionprotects.com

Doug Schaumburg 
Casco Industries, Inc. 
(318) 865-5107 
doug@cascoindustries.com

Rick Singer 
Akron Brass Company 
(330) 287-7023 
rsinger@akronbrass.com

Judith Weigand 
Amkus, Inc. 
(630) 515-1800 
jweigand@amkus.com

Janet Wilmoth 
Wilmoth Associates 
(630) 258-0278 
janet.wilmoth@comcast.net

FEMSA EXECUTIVE ASSISTANT 
Karen Burnham 
(781) 334-2771  
info@femsa.org

FAMA BUSINESS MANAGER Sonya Kelly 
(352) 843-3404 
skelly@fama.org 

LEGAL COUNSEL James J. Juneau 
(972) 866-3333 
jjuneau@juneauboll.com

GAC CONSULTANT David Gatton 
Development Initiatives, Inc. 
(202) 957-6530 
dgatton@dinitiatives.com

NEWSLETTER/WEBSITE DEVELOPMENT 
PennWell Marketing Solutions 
Paul Andrews, pandrews@pennwell.com 
Kaci Wheeler, kaciw@pennwell.com

PROFESSIONAL 
RESOURCES



FAMA 
P.O. Box 3065
Ocala, FL 34478 
TEL: (352) 843-3404
EMAIL: �skelly@fama.org 

info@fama.org
WEBSITE: www.fama.org

FEMSA 
P.O. Box 147
Lynnfield, MA 01940-0147
TEL & FAX: (781) 334-2771
EMAIL: info@femsa.org
WEBSITE: www.femsa.org

EDITORS:  

Karen Burnham 
Phil Gerace 
Peggy Glenn 
Sonya Kelly 
Bill Lawson
PRODUCTION: Kaci Wheeler
DESIGN: Meg Fuschetti
PHOTO CREDITS: Rod Carringer, 
 
ISSUE DEADLINE:  
NOVEMBER 6, 2015
Copyright 2015, FAMA, Inc., MA (USA)  

and FEMSA, Inc., MA (USA)

SAVE THE DATES

FAMA/FEMSA NEWS

PRESORTED

US POSTAGE

TULSA OK
PERMIT # 845

PAID

FIRST-CLASS MAIL

 — See FAMA.ORG and FEMSA.ORG for a full listing of 2015 fire service events.   —

FAMA Spring Meeting
April 2 - 5, 2016

Marriott Harbor Beach Resort & Spa
Fort Lauderdale, Florida

FEMSA/FAMA Annual Fall Meeting
October 5 - 7, 2016

Nashville Marriott at Vanderbilt University
Nashville, Tennessee


